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Travel industry dynamics

End-consumers have multiple ways of buying travel; either through travel
agencies or direct with suppliers. Corporations also have the added benefit

of utilizing self-booking tools.
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What are customers telling us that they need?

Travel Consumer

A wide & deep range of content
Competitive Rates & Availability
Richer content

Integrated & Flexible Payment
solutions

Help — Commission collections

Help in reducing operating costs

M| — Better control
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Supplier

Global reach and local
expertise

Ability to connect to multiple
points of sale

Technologies & services that
manage costs and generate
revenue opportunities

Committed partner positioned
to support unique requirements
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The global hotel market — GDS Share

*Source: Euromonitor / PCW
** Travelport estimate
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2010 Hotel market & GDS share

$397bn

We estimate
that just
over 4% is

booked via
GDS

$17bn
Global Hotel Hotel bookings
market* Via GDS**
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Challenges to booking hotels via the GDS

What are the key factors that prevent Travel Agents from booking
a hotel through the GDS channel? Breakout by agency type:

1% Highest Frequency Hotels not in system

Mixed 2" Highest Frequency Rates not competitive

3" Highest Frequency Incentive payments

1* Highest Frequency Hotels not in system

Corporate 2" Highest Frequency Negotiated rates not in system

3" Highest Frequency Rates not competitive

1* Highest Frequency Hotels not in system

Leisure 2" Highest Frequency Lack of GDS Training

3" Highest Frequency Takes too long/not user friendly

Source: Travelport Agency Hospitality Survey 2010
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GDS is not channel of choice for leisure agents

Travelport Travel Agency Survey
Hotel booking channels used by Agents
100% -

8% 9% Other
90%
80% 19%
= Direct with Hotel (phone,
70% fax, email, web)
60%
50% = Consumer OTA (e.g.
Expedia)
40%
30% m Hotel Wholesaler (e.g.
20% GTA)
10%
mGDS
0%
Corporate Mixed Leisure Total
Source: Travelport Hotel Subscriber Survey
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The GDS of today — Core hotel offering

* One stop shop solution - Air
Hotel, Car, Rail, Cruise etc

« 90,000+ Hotels globally
« Real time rates & availability
* Images, Videos & Virtual Tours

« Access to Negotiated &
Corporate Rates

e Best Rate Guarantee
Programmes

« Complete Pricing functionality

e Structured data responses for
room & rate rules

* Multiple points of sale — Cryptic
& Graphical screens
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Travel 3.0 — Role of the GDS

What does the future hold?
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Marketplace Situation

Agents need to utilise multiple Travel Content
websites, API's and other content
sources in order to access travel

content, functionality and pricing to Fragmented
meet traveller needs 4 ColinpIex

Requires development against
multiple APIs and content sources

Evolving to
Maintaining multiple API model with
connections is laborious, time anciliary .
) . ) Difficult for travel
consuming, difficult and expensive _suppliers to
distribute and for
I I devel and
Some travel content is not available e
through API’s today access and

manage
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Universal APl = Architecture Overview

Standalone APl Customers Travelport Points of Sale

R Software F — Universal

Travel SO & Multi Desktop Traversa ViewTrip

Agents Mational

Universal API

_ Su.ppi:n“ts Encapsulated
individual GD'5 business logic Universal Record UIniversal Profile
messafes messaging

Multiple content sources

Multi GDS - Air Content
AR, CAR,HTL
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Innovation — the next evolution in desktop platforms

Travelport Universal Desktop™

Increase Revenue Decrease Costs Improve Profitability

Customer driven Workflow Management

Collaborative user experience

Aggregates content direct from suppliers, such as -
low cost carriers and rail :

Seamlessly integrates selling and merchandising {§
programs

Consolidation of booking data irrespective of
source via a single record, in one place, via the
Travelport Universal Record

Customer preferences shared across multiple
applications
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Providing richer information for informed decisions

Travelport Universal Desktop™

© Travelport Univers

Bookings v Profiles »

[- Room XW

SUITES KRIS AEROPUERTO APARTHT (95279) \ B (@ e

SUITES KRIS AEROPUERTO MADRID ES 28022, 34 91 3059055 34 91 3121835 Special
Low Fares

M Photos ¥ (e To Paris... ’

EASY ACCESS TO 3600 UTELL HOTELS.

Hotel Shop

el )

Results for Hotel Request: \".l‘ ﬁ

eler1

Property: i

| All From London

: 00 partner sLrpbers
& Map

749.19

4 Hotel Cost: USD )
YARD CORAL GABLE
LTSA q
- If : Fri 27AL
Rooms and Rates MAD 27 Aug - 3 Sep | 1 Room, 1 Adult, 0 Children | All Sort: \ Default N
Nightly Rate Description Approx. Total Requirements e
Total Includes : The Total includes taxes, surcharges, fees. A WROLN . :
Description: GREATRATE.RUN OF HOUSE.ROOM ASSIGNED ON — W iz Special
ctacile ARRIVAL. * pE LGS Low Fares |
EUR 130.04 - EUR 689.04 Guarantee
Rate Change Indicator: Yes 3 - - - To Paris.
Filter on: Guarantee: Guarantee Required | fin) g2
_ Total Includes : The Total includes taxes, surcharges, fees. lote 1| Shortauts
» @ PULLMAN MADRID AIRH Description: BEST AVAILABLE RATE.RUN OF HOUSE.ROOM ASSIGNED - ¢ rl
ON ARRIVAL. REINET .
AVD. CAPITAL DE ESPA 1.00
EUR 116.00 Rate Change Indicator: Yes EUR 621.00 Guarantee
’ Guarantee: Guarantee Required From London

OO partner suppbers
Total Includes : The Total includes taxes, surcharges, fees. . ——
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Hosting and Distribution of rich hotel content

Hosting

« Arich content repository for Hotel
supplier static data. Using OTA industry
standards and built on new open
systems architecture. Static Content

*  Support of rich content, such as upper / Database
lower case, all punctuation, multi-
lingual, (multibyte UTF-8 character
set), etc. as well as containing

: . Images / Rich Media
structured fields for searchable items g I I

such as amenities. Rich Hotel Descriptions
oL : Multi-lingual content
Distribution -
«  Onward distribution to multiple points Multi-Byte Characters

of sale such as OTA’'s, ecommerce
partners, Corporate Booking Tools &

Agency Desktop Non-GDS content

Longitude/Latitude
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Embracing New Payment Solutions

Travel Agen Supplier

What:

* Single-use virtual credit card

« Enabling virtual one-time use credit cards account no’s to facilitate supplier payments
« Secure, PCI compliant & mitigates risk of supplier service default

« Seamless integration into agency booking flow

Benefits:

« Streamline accounts payable
«  Simplify settlement

« Faster payments to suppliers
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Agencies also tell us that they need ...

“...access to a « Access to a huge variety of leisure

wider choice of content options.
content at really . :
competitive « Specially negotiated rates and deals from

rates....” global, regional and local suppliers.

“.... tools that are « One-stop-leisure portal.
easy to use, and

can be accessed « Easy to access from anywhere.
from anywhere” « No need for additional hardware / software.

“.... tools which * Free to use.
improve operational « Saves time.

efficiencies and
reduce costs”

* No additional training required.
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Hotels via uAPI technology — Online Travelport solution

o Fro 80111 201G 2 ) e - e NEW Travelport B2B offering
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o1 = e O proCTY” i
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— RS 2 -.,:_ through a powerful, one-
e Campanile Berthisr Hotel Parks stop, shopping and booking
4t 4Mvu‘~.:::wotm sk
“””i portal.
* Srgagore Mot .
214 e " ! s - Access to multiple
“&’”’ o suppliers in one request
o ! ¢t s - Larger selection of Hotels
me g - Broader ranger of rates
-Better commissions
[ rew w2 00 uso H -
[:\ ;
497 Howl France Albion
Note : Above screen is for illustration purposes only
g
Travelport <o

Travelport Confidential



GDS - online verticals and customers

E-Commerce Distributors

@Expedia.mm

GRBITZ

You know what to de. ™

* bhook(]

3" Party Developers
PA)) CONSULTING GROUP RU B ICON
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Customised point
of sale for
large corporate TMC'’s
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g
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Hybrid Agencies

Southall Travel

DANSK&-‘ER}E

Consolidators

THE MARK TRAVEL CORPORATION

_ iv's
Billetkontoret

Corporate on-line Booking
Solutions

online travel & expense management

Suppliers

-
IHC  apertas
InterContinental Hotels Group

)
Emirates

........................

Tour Operators

CERTIFIED ~
VACATIONS T

WORRY-FREE
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Leisure Wholesalers

lastminute.com

@[] vovaGES co.
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Not your traditional consumer of hotel content!

BLOGS | CAMS e & »
sow pieco 200
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CONSERVATION

VIDEO KIDS ANIMALS & PLANTS EDUCATION MEMBERSHIP DONATE GET INVOLVED SHOP

Tickets & Hotels  PlanYour Trip  Special Experiences  Exhibits  Park Events ParkMap  What'sNew  Catered Events

Buy Tickets
Hotels & Vacations

S

Embassy Suites San Diego Bay - Town and Country Resort & Convention

Downtown Center

Rates from: $109.99 Rates from: $89.00

Amidst cascading waterfalls, tropical plants, and Pamper yourself in our Bella Tosca day spa and

streaming koi ponds, we offer an array of services health club. Dive intc one of our three sparkling pools

and amenities including high-speed Internet access, or enjoy a round of golf at the adjacent 27-hole

daily complimentary cooked-to-order breakfast and championship course, Riverwalk. [more]

nightly complimentary manager's reception. [more] B
S Hotel Info | Map | All Rooms & Rates Hotel Info | Map | All Rooms & Rates V
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New distribution entrants

20

Hilton harnesses

power of social

media & video on

hotel sites

*Creates UGC Video
from employees to get
hotel news out quickly

*Pushes & pulls content
across brand websites,
Facebook, YouTube,
Tripadvisor

Mobile technology

* Mobile booking technology now
widely available for hotels

* Available via multiple platforms

» Customer experience includes
images, descriptions, reviews,
maps and more.

* 71% of travel queries made in the
EMEA region are hotel related
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GOOGLE MAPS

* Google Maps & Places show availability
and rates for hotel rooms and rates,

« Can connect to hotel supplier CRS,
providing the ability for deep links to hotel
brand website and 3" party OTA's

* 71% of travel queries made in the EMEA
region are hotel related
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